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Why do we want to 
start this project …
Why do we want to 
start this project …

9 years ago, I founded Accupass. And right now, it becomes the largest 
online ticketing platform in Asia. 

During the time I run the business, I found that event planners have faced 
challenges such as localization, ticket scalping, fraud, and inefficient 
secondary ticket markets. These problems remain unsolved since the 
beginning of the industry and event planners today are still struggling with 
the very same challenges. 

I truly believe that this project is an excellent solution to the existing 
problems and has significant market potentials. If you want to be a problem 
solver, join us and support the “EvenToken project”.
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Executive SummaryExecutive Summary

EvenToken ( " the platform " ) is a decentralized sponsorship platform for event 
planners. Using blockchain technology, the EvenToken is dedicated to assisting 
off-line event planners to overcome the greatest challenge they face worldwide 
– sponsorship. EvenToken enables event planners to initiate sponsorship as 
early as possible through public sponsorship that will incubate even more 
interesting and meaningful events. In the meantime, sponsors will acquire either 
tangible or intangible return so that they are entitled to actively participate in the 
event planners’ community.

Project Description

The core components enable the platform are :
How EvenToken Works

01. Event management module

02. Content management system

03. Secondary market

This is a multipurpose module includes functions such as event’s token generation 
and fundraising management portal.

01. Event management module

Once the application form is reviewed and passed by the platform operator, 
the event planner can start to create a standalone event page with the content 
management system on the platform.

02. Content Management System ( CMS )

The secondary market module allows backers to exchange 
ticket redeem rights in a peer-to-peer fashion.

03. Secondary Market



Challenges  for Event 
Planners
Challenges  for Event 
Planners

According to the Pulse Event Industry Report 2018 published by Eventbrite, 69% of 
all report respondents don’t expect the (event) hosting budget to increase in 2018. At 
the same time, 31% say the ever-increasing competition will have the biggest impact 
on their events..

01. Tight Hosting Budget

“Scalped ticket” is the term used to describe a ticket purchased by people or 
organizations on the primary market with the intent to resell it on secondary market 
and profit from doing it. Sometimes the ticket price on the secondary market 
becomes unaffordable for price-sensitive consumers. 

02. Scalped Tickets

As reported by Action Fraud, British national fraud and cybercrime reporting center, 
from 2017 April 1st to 2018 March 31, there are 6,486 incoming reports of ticket 
fraud. During the same period, “the total reported losses to victims were £3,344,835; 
an average of £568 per victim.”, the article states.

03. Fraud



Utilities of the EST Token

An event planner can launch a sponsorship campaign by paying EST as the 
listing fee on the Event Management Module. Once the payment is successful, 
then the event planner needs to fill an application form for his sponsorship 
campaign. 
After the application is reviewed and passed by the platform operator, who will 
then generate the Event Redeem Token(ERT) according to the info on the 
application form. 

01. ( Event Planner ) Launch a fundraising campaign by 
paying a listing fee in EST

In the first period of the Private Sales, known as “Stacking”, premium users 
can stack ESTs on the items they want to purchase.
After the first period, the premium user whoever secure any portion of the 
ERT, which is determined by the amount of the EST the user stacks and 
how long the user stacks the token, can then proceed to pay in fiat /ETH / 
BTC / ET to actually get the ERT.

03. ( Premium User ) Secure a portion of Event Redeem Token 
( ERT ) before the public sales by stacking EST

A user, whoever is a backer or an event planner, could become a premium 
user by stacking EST on the platform. A premium user can :

02. ( User ) Become a premium user by stacking EST

c. Reduce the service fee incurred by the wire transfer

d. Receive complimentary tickets given on an irregular basis

a. Sell Event Redeem Token ( ERT ) on the secondary market

b. Secure a portion of the ERTs for the desired event before the 
public sales by stacking ESTon that item



When a campaign fails to meet its sponsorship goal (softcap), all of the backers 
of this campaign will get refunded via smart contract on Ethereum (there is no 
fee incurring for this process). And the premium users who stack EST tokens on 
the items for this campaign during the Private Sales will get their stacked EST 
tokens back. 

Whenever there is a successful transaction, the seller will be charged 4% of the 
selling price as the transaction fee in ET, and 50% of which will be credited to the 
event planner. The rest of the transaction fee will be used on multiple purposes by 
the platform operator, which may include, but aren’t limited to, buying back EST 
token on the market, donating to the charity, and sponsoring niche events with 
positive social impact.

04. ( User ) Backer gets refunded via smart contract should 
the campaign fail to meet its sponsorship goal ( softcap )

05. ( User 1 & User 2 ) Exchange redeem right on the secondary market



The Team Behind EvenToken Prpject

01. Team members and partners of EvenToken are from Taiwan, Hong Kong, 
Malaysia, Mainland China, Russia and so on. The core of team has been 
working in the international MICE industry for many years. Some of them had 
also worked for the world top 500 companies.  

02. The founder, John Sie, is an experienced entrepreneur, right now running the 
largest offline ticketing and event planning platform in Asia – Accupass and 
Huodongxing– which received investment from world-class investors such as 
SAIF, Qualcomm, DCM, Recruit Inc., Tencent, and Ucomune. The users of 
Accupass have been breaking 30 millions, serving millions of events. Currently 
the team runs bases in 12 cities in Asia.

03. Cooperation and media partners of Accupass are mainly located in Hong 
Kong, Taiwan, and Mainland China. The users and media partners of 
Accupass range from mainstream mass media, new media, famous KOL to 
blockchain community and hundreds of independent media. In the future, 
many of them will further work with EvenToken.

Partnership
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Market OverviewMarket Overview
Event Token positions itself as the hybrid that operates the business between 
ICO market, tradition crowdfunding market and event ticketing market. In the 
following, we’ll look into the trend of each market with statistics provided by 
credible sources in each domain.

ICO, the acronym for initial coin offering, is a term used to describe a behavior that 
someone uses fiat currency or cryptocurrency in exchange for another token/coin 
issued by a team or company, usually on an immutable ledger, which is commonly 
known as the blockchain.
Based on the data from ICO Tracker by Coindesk, the monthly new ICO funding 
reaches 5.5 billion USD in this June, which is the all-time high since 2014, and it  
starts to decline since then due to the overall bear market in the crypto space. 
In July,  new ICO projects still raised nearly 680 million USD in a single month 
despite the overall market decline as the graph below illustrated.

ICO Market
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As stated in the report of Crowdfunding’s Potential for the Developing World 
published by World Bank,  the market potential for the crowdfunding, both equity-
based and reward-based included, is expected to reach around 90~96 billion USD by 
the year of 2025.

Among all the countries covered in the report, the greatest opportunities lie in China - 
the potential market is estimated to reach 47.6 billion USD by 2025, which accounts 
for nearly 50% of the total market in the world.

Crowdfunding Market
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According to eServices Report 2018 - Event Tickets by Statista, the leading provider 
of market and consumer data, the worldwide revenue from the event tickets, which 
includes the sales of the ticket from cinema, music, and sport, will reach 36 billion 
USD in 2018, exhibiting a growth rate of 16.3% year-over-year.  By the year 2022, 
the worldwide revenue from the event tickets is estimated to skyrocket to 53.2 billion 
USD.
The major caveat of this report is that it excludes the revenue from offline purchases, 
e.g. purchasing at the event venue or point-of-sale; hence the actual worldwide 
revenue for event tickets could be much higher than the report suggests.

Event Ticketing Market



Challenges  for Event 
Planners
Challenges  for Event 
Planners

According to the Pulse Event Industry Report 2018 published by Eventbrite, 69% of 
all report respondents don’t expect the (event) hosting budget to increase in 2018. At 
the same time, 31% say the ever-increasing competition will have the biggest impact 
on their events.

With the insights mentioned above, we can conclude that, as an event planner this 
year, you need to either get creative with how to utilize the hosting budget or 
somehow increase the hosting budget to face the increasing competition.

01. Tight Hosting Budget

Based on our 9-year experience in the event ticketing industry, we can clearly 
pinpoint 3 challenges for event planners - they are “ Tight hosting budget ”, 
“ Scalped Tickets ”, and “ Fraud ”.

In the following section, we’ll go over each one of the challenges that event planners 
face and examine why some of them are so difficult to overcome.

“Scalped ticket” is the term used to describe a ticket purchased by people or 
organizations on the primary market with the intent to resell it on secondary market 
and profit from doing it. Sometimes, the people who sell the scalped tickets ( as 
known as the scalpers ) will use the ticketing bots to purchase the tickets 
automatically. 

02. Scalped Tickets



Facing this kind of situation, sometimes the ticket price becomes unaffordable for 
price-sensitive consumers. As for the event planner, scalping activities could 
damage his reputation or decrease the quality of the event.

But can the scalpers be stopped? Short answer - it can’t.
The differences in price between the moment when a ticket goes on sale and the 
time that the event begins creates a lucrative arbitrage opportunity for any 
resellers. This arbitrage opportunity also financially benefit both ticketing platform 
and secondary ticket market operators. That’s the reason why this phenomenon 
can’t be stopped.

What makes the matter worse is that sometimes the tickets from the secondary 
market either don’t arrive or turn out to be fake and you, as a buyer, are not able to 
get refunded.

Fraudulent resellers buy tickets on the ticketing platform, and then list them for sale 
on multiple secondary market platforms, like StubHub, Craigslist, and Facebook 
simultaneously. When a ticket is sold on one of the platforms, the fraudulent reseller 
intentionally fails to remove that same ticket from other platforms, and the same 
ticket ends up being sold to multiple parties in the end.

As reported by Action Fraud, British national fraud and cybercrime reporting center, 
from 2017 April 1st to 2018 March 31, there are 6,486 incoming reports of ticket 
fraud. During the same period, “the total reported losses to victims were £3,344,835; 
an average of £568 per victim.”, the article states.

03. Fraud



How EST WorksHow EST Works
EST ( "the platform" ), on a high level, is a decentralized sponsorship platform 
for event planners. On top of that, there is a secondary market built-in on the 
platform for users to resell their ticket redeem rights in case they can’t make it 
to the events.
The core components enable the platform are :

A. 
Event management 

module

A. 
Event management 

module

Platform

B. 
Content management 

system

B. 
Content management 

system

C. 
Secondary market

C. 
Secondary market

A. Event management module
B. Content management system
C. Secondary market



To start a fundraising campaign, event planner needs to pay a upfront 
330 USD listing fee in the platform token, known as EST. 
In the case that event planner doesn’t know how to purchase EST on any 
cryptocurrency exchanges or simply can’t do it due to legal constraints, 
in certain markets, he / she can still pay in fiat currency to the platform operator, and 
the platform will then use that amount of fiat currency to purchase the EST on behalf 
of the event planner.

Once the payment is successful, event planner then can fill the application form with 
questions, including, but not limited to, the ones listed as follows :

a. Event’s Token Generation

This is a multipurpose module includes functions such as event’s token generation 
and fundraising management portal. 

A. Event management module

01.  Event title 

02.  Event description

03.  Sponsorship goal ( Soft cap / Hard cap )

04.  Sponsorship package ( Basic / Advanced )

05.  Ticket redeem right ( s )

06.  Ticker for each kind of ticket redeem right ( all starts with ERT )

07.  Sponsoring period

08.  Expected event launch date



Regarding the ‘Sponsorship package option’ -  Eventoken provides two different 
sponsorship packages - Basic and Advanced. Event planner whoever pays the 
listing fee is entitled to use the basic sponsorship package.

The features that each package provides are shown below and each one of them 
will be explained in the following Content Management System section.

Drag-and-drop Site Builder

Pledge without Reward

Ticket Auction

Multiple Ticket Redeem Rights

Implement 3rd-party JavaScript

Ticket Airdrop

ADVANCEDBASIC



Once the listing fee is paid, an event planner can go to Sponsorship 
Management Portal to check the campaign status. Generally speaking, a 
sponsorship campaign on EvenToken will go through the following phases :

When the application form is submitted and underwent review by 
the platform operator

b. Sponsorship Management Portal

When an event planner already has paid the listing fee but has yet to finish the 
application form 

01. Draft 

When the application is passed, and the event site is still under construction. 
03. Preparation

Once the event planner finishes the event site and he is ready to accept 
sponsorship, he can manually change the phase to Private Sales, in which only 
the premium user can participate.
This phase is divided into two periods : 

04. Private Sales

02. Submitted

The campaign phase is sent back to ‘Draft,’ and the event planner can see 
the reject reason and re-submit a new version

Proceed to next phase

▪  If the application’s rejected 

▪  If the application’s passed



In this period, premium users can stack their tokens to secure a portion of the 
ticket redeem rights way before the public sales. The only exception will be the 
redeem right for the auction ticket - which will only be biddable in the Public 
Sales phase to maximize the bidding price. 
This period should last 3 days. 
To provide a fair competitive environment to all the premium users, there will be 
an exponential decay weight put in place, which is illustrated below,  when 
calculating how many redeem rights each stacker can purchase. 
In essence, we strongly favor whoever stacks early rather than who stacks the 
most.

▪  Stacking

6

6

4

4
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21

-2

0
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After the stacking period is over, the premium user who successfully secures 
any portion of a ticket redeem right needs to purchase at least 1 redeem right 
which he stacks in this period (he can purchase all of the secured portions) or 
he’ll lose 50% of the token stacked on the item. 
This procedure is put in place to deter fraudulent resellers with lots of token 
from using ticketing bots to get every events’ redeem rights automatically.
This period should last 2 days.
The stacked tokens will be returned to the original owner once the event is in 
the last phase, i.e. End / Canceled / Fail. 

▪  Payment

After the stacking and payment periods are passed, then the phase will 
automatically go to Public Sales if there is any redeeming right left. 
In this phase, every user can purchase the remaining redeem rights directly 
without any stacking procedures.

05. Public Sales

The final phase for each campaign is either End, Canceled or Fail.
The End phase can be achieved by either :

06. End / Canceled / Fail

a. Reaching the fundraising hard cap

b. Running out of the fundraising time but with fundraising soft cap reached

When the campaign enters the End phase, the event planner will be charged 
10% service fees on the amount he/she raised.



Once the application form is reviewed and passed by the platform operator, the event 
planner can start to create a standalone event page with the content management 
system on the platform.
Depending on which package the event planner chooses, there comes with different 
features :

B. Content Management System ( CMS )

The drag-and-drop event site builder for both basic and advanced fundraising 
package include popular plugins, such as public sales countdown, embed video 
content, jumbotron, carousel and text editor. 
Event Token will add more features in response to the requests from event planner.

▪  Drag-and-drop Site Builder ( Basic / Advanced )

Sometimes, backers just want to see the event being held in real life rather than 
actually participate in it. In the situation like this, the backer can pledge whatever 
amount he likes to the event without getting any reward.

The total amount of this kind of pledge will not be included when calculating the soft 
cap and hard cap - this procedure is set up to prevent event planner from pledging to 
his own event to boost its ranking on the platform.

▪  Pledge without Reward ( Basic / Advanced )



With the basic sponsorship package, an event planner can only have one ticket 
redeem right. In other words, by default, there will be one option for users to 
pledge. 
 
If you’re a sophisticated event planner who might want to have more than one 
options for users to purchase, the multiple ticket redeem rights feature is here 
to help - as its name suggests, you can create multiple ticket redeem rights with 
different descriptions, tickers, prices, and quantities.

▪  Multiple Ticket Redeem Rights ( Advanced )

With the advanced sponsorship package, an event planner can add 3rd-party 
JavaScript to his event page, which will come in handy when he/she wants to 
track user behavior or promote the campaign with advertisements on social 
media. 

▪  Implement 3rd-party JavaScript ( Advanced )

Ticket auction enables the event planner to create ticket redeem right which can only 
be bought by the highest bidder. 

The highest bidder needs to pay the price of the second highest bid after the 
fundraising campaign enters the End phase if there are more than two bidders for 
this item. If the highest bidder fails to pay in a day after the campaign ends, the 
platform operator will notify the next highest bidder via email to pay the price which 
the third highest bidder bidded for the item... and so on.

▪  Ticket Auction ( Advanced )



The secondary market module allows backers to exchange ticket redeem rights in a 
peer-to-peer fashion - but in order to reduce the number of fraudulent resellers and 
return some of the profit from the secondary market back to event planners, the 
exchange rules set on the smart contract as follows:

C. Secondary Market

Users must become a premium user by stacking tokens on the platform to act 
as a seller on the market
( You don’t need to be a premium user to be a buyer ) 

01. 

Any behaviors violate terms of services will result in the token stacked being 
forfeited 

02. 

Buyer must convert his fiat currency or cryptocurrency into a proprietary 
ERC-20 stable coin, known as ET, on the platform to proceed with all the 
transactions, which is required for a technical reason 

03. 

Whenever a successful trade happens, 4% of that price will be charged by the 
platform operator as a transaction fee

04. 

50% of the transaction fee from each transaction will be credited to event 
planner whose ticket redeem right is traded in this transaction

05. 

The rest of the transaction fee will be used by the platform operator on multiple 
purposes, which may include, but aren’t limited to, buying back EST token on 
the market, donating to the charity, and sponsoring niche events with positive 
social impact.

06. 



Token EconomyToken Economy

An event planner can launch a fundraising campaign by paying EST as the listing fee on 
the Event Management Module. Once the payment is successful, then the event planner 
needs to fill an application form for his sponsorship campaign, which is put in place to 
ensure the quality of the events listed on the platform.

After the application is reviewed and passed by the platform operator, who will then 
generate the Event Redeem Token (ERT) according to the info on the application form. 

If the event planner purchases the advanced package for fundraising, he / she can create 
extra ERTs before the campaign enters the phase of Private Sales.

1. ( Event Planner ) Launch a sponsorship campaign by 
paying a listing fee in EST

Token Main Use Cases



2. ( User ) Become a premium user by stacking EST

A user, whoever is a backer or an event planner, could become a premium user by 
stacking EST on the platform. A premium user can :

e. sell Event Redeem Token ( ERT ) on the secondary market 

g. reduce the service fee incurred by the wire transfer 
h. receive complimentary tickets given on an irregular basis

secure a portion of the ERTs for the desired event before the public sales 
by stacking EST on that item

f. 



5. ԫಋ蝢ᦤԣܕ褸૱ 
( User 1 & User 2 ) Exchange redeem right on the secondary market
����

As stated in the Secondary Market section - only the premium user can be the 
seller on the secondary market, where the buyer can purchase the ERT with ET.
Whenever there is a successful transaction, the seller will be charged 4% of the 
selling price as a transaction fee in ET, and 50% of which will be credited to the 
event planner who launches the sponsorship campaign.  
The rest of the transaction fee will be used by the platform operator on 
different purposes, which may include, but aren’t limited to, buying back EST 
token on the market, donating to the charity, and sponsoring niche events with 
positive social impact.



Stakeholders in the 
Event Token Ecosystem
Stakeholders in the 
Event Token Ecosystem

By default, every user registers on the platform will be recognized as a backer - a 
user who can purchase ticket redeem rights on the platform. 
If a backer wants to deposit cryptocurrency on the platform, he must pass the KYC/
AML procedures to comply with all the local regulations.

Backer

An event planner is a user who launches a sponsorship campaign on the platform. 
Initially, to protect our backers, only the corporate user who passes the verification 
processes can start sponsorship campaigns once the platform is online.

Event Planner

Ticketing Platform is a kind of a company which provides full ticketing services for 
event planners to sell their tickets to the public once the overall event preparation is 
done. 
EvenToken is a platform agnostic service - starting from partnering with Accupass, 
EvenToken aims to integrate with more ticketing platforms in the future.

Ticketing Platform



As a decentralized fundraising platform, EvenToken needs to convert the incoming 
crypto payment into fiat currency; hence we partner with Bytepay, a Singaporean 
company specializes in crypto-to-fiat conversion, as our first currency conversion 
partners.
Ultimately, EvenToken will be integrated with multiple currency conversion partners 
to provide the best exchange rate for users who pay in cryptocurrency.

Currency Conversion Partner



Event Sponsorship Token

• Ticker : EST

• Format : ERC-20

• Token Type : Member / Payment Token

• Supply :  200M

• Description :

Event Sponsorship Token, or EST for short, is the cornerstone of this project.
It works as the payment token for the event planner and the member token for all 
users. EST will be the ONLY token in this project has token sales.

A Tri-Token System

01. Event planners must pay EST equivalent to 330 USD, which is subject to 
change in accordance with the price of the EST and its volatility, to start a 
sponsorship campaign

VIPVIP

EST



0�. Event planners can access to advanced features mentioned in the Content 
Management System section by paying the amount of EST equals to 330 USD

0�. A User can stack EST on the platform to increase his user level to premium 
user, who has the rights to :

03. Event planners can start an advertisement campaign on both EvenToken 
Platform or its ticketing partners by paying the promotion fees with EST

05. A user whoever sees the advertisements from event planner on the platform is 
rewarded with EST, which is paid by the advertiser ( not newly minted )

06. The premium user who successfully sells ERTs on the secondary market will 
be charged 4% of the ERT‘s price sold as a transaction fee

07. 50% of the transaction fee of each trade on the secondary market will be 
credited to event planner of that ERT in the trade

• Sell Event Redeem Token ( ERT ) on the secondary market

• Reduce the service fee incurred by the wire transfer

• Secure a portion of ERTs for the desired event before the public sales 
by stacking EST on that item

• Receive complimentary tickets given on an irregular basis



Event Token

Event Token ( ET ) is the payment token anchored to the US dollar on the platform. 
ET will only be minted and given to the users whenever they deposit cryptocurrency / 
fiat currency to the platform

• Ticker : ET 

• Standard : Ethereum ERC-20

• Token Type : Payment token - a stable coin always pegged with 1.00 US dollar

• Supply : Unlimited

• Price : 1.00 US dollar

• Description : 

01. As a proprietary payment currency on the platform - every users need to 
deposit cryptocurrency/fiat currency first and then the platform will 
automatically convert all the incoming payments into the equivalent amount of 
ET, after which the users could use all the payment-related functions on 
EvenToken and secondary market with the ET they have.

02. Users could initiate fiat wire transfers by burning the token on the platform, 
after passing all the KYC / AML procedures

03. When the sponsorship campaign is in the End phase, 10% service fees on the 
amount the event planner raises in ET will be charged by the platform.



Event Redeem Token

• Ticker : ERT 

• Standard : Modified ERC-721

• Token Type : Non-fungible token

• Supply :  Limited, determined by each event planner

• Price : Set by each event planner

• Description : 

01. Each event has its unique ERT but the ticker always starts with ERT, e.g. ERT-
CMPX, which event planner can decide by himself

02. The ERT for each event represents the redemption right to a ticket of that 
particular event, and event planner can determine the total token supply when 
generating the ERT on the platform

Event Redeem Token, or ERT in abbreviation, is a modified ERC-721 token where 
each one of them represents the future redemption right to a ticket for an event.



Among all the three tokens on the platform, the EST will be the cornerstone of this 
project and its allocation as follows: 

Token Allocation

Percentage Allocated to Use of the AllocationVolume ( EST )

3% 獍玉
Public Sales

6,000,000

17% ᐺ玉
3ULYDWH�6DOHV

34,000,000
Fundraising for the initial 
developement of the 
platform

Increase project visibility 
by bringing in high-
profile investors

Community building

Attract early adopters for 
the platform



Percentage Allocated to Use of the AllocationVolume ( EST )

໐ஞࢫᴚ�7HDP��
��\HDU�ORFN�XS

40,000,00020%

Align long-term interests 
between the team 
members and the 
development of the 
platform

10% ౴ኼᶶᳯ�$GYLVRUV
��PRQWKV�ORFN�XS

20,000,000
Incentives for advisors to 
expand EST’s ecosystem

5%
ᐒᗭ筕ۜ�
Promotion & 
Reward Candy

10,000,000 Incentives for usesrs to 
participate in the events’ 
sponsorship

User acquisition

30% 瞷Ꭿ狒ኸ
(PoS+PoW)

60,000,000 6PDUW�&RQWUDFW�
'HYHORSPHQW�*UDQW

0LQLQJ�UHWHQWLRQ

15% ֎犮֢ݳ
3DUWQHUVKLS

30,000,000
Incentives for partners to 
expand EST’s 
ecosystem



RoadmapRoadmap

Token Sales MilestonesProduct Milestones

• Launch Dapp ( beta )

• 

•  Integrate with Accupass

Launch the first prototype for 
sponsorship campaign

• Release Dapp

• Support 3rd-party stable coins 
to deposit

•  

•  

Integrate with another currency 
conversion company

Hold events to recruit event 
planners on the platform

•  Launch the first international 
sponsorship campaign

2018  Q4 • Private Sales

• International Roadshow

• Event planners recruit

• Build up community

• Running for angel round 

investment (equity & token)

Timeline

•

•  Roadshow for the event 
planners

•  Increase community

 Public sales 
( Depending on market 
conditions )

2019  Q2

2019  Q1 2019  Q1



Token Sales MilestonesProduct Milestones

• Launch secondary market 
platform ( EvenToken Wallet )

• Release secondary market 
platform  (EvenToken Wallet)

• Maintain community

• Integrate with other ticketing 
platforms

• Trading EST to BTC, ETH, 
and USDT on the exchange.

• Open for all the international 
event planners to submit 
applications for the sponsorship 
campaign

2018  Q4
• Roadshow at different 

international cities

• Prepare cooperate with 
exchanges / otc platform

• Speed up community

• Closed the Public sales

Timeline

2019  Q3

2019  Q4



John Sie, is currently the co-founder and CEO of Accuvally. In 2009, he co-founded 
Accuvally Inc. with Luó-Zǐ-Wén, took up the post of the company’s CTO and then 
launched Accupass, an electronic ticket system. By 2011, Accupass has won a 
series of awards from IDEAS Shows, Meet Neo Star, DEMO China, the largest 
entrepreneurship competition in China and many others at home and abroad. 
Moreover, at the end of 2011, Manager Today even selected John Sie as one of the 
100 MVP Managers for his innovation and creativity.

John Sie
Founder of EvenToken

TeamTeam



In 2012, Accuvally gained the investment from Qualcomm and DCM and this was the 
first time that a Taiwanese company acquired funding from international venture 
capitals. As the COO of the new business in Beijing, he successfully created a whole 
new brand, Huo Dong Xing, and was later awarded “Zhongguancun High-tech 
Enterprises” In 2014, Accuvally even officially received a multimillion-dollar fund from 
Softbank Asia Infrastructure Fund ( SAIF ).

Founder and CEO of Accupass▪  

Member of Asia America Multi-Technology Association cross-strait▪  

Founder and CEO of Huo Dong Xing ၚۖᤈ▪  

Member of Microsoft Venture Accelerator▪  

ᚸᦔᳩ࿯覇ᚸ紑2๗ ▪  

7DLZDQ�̽0DQDJHUV̾�7RS�����093�&(2▪  

Foxconn Technology Group PM & Software RD Engineer▪  

Graduated from National Taiwan University of Science and Technology 
( NTUST ) major in computer science

▪  

HiNet National Mobile Value-added Programming Competition fourth▪  

Graduated from National Taipei University of Science and Technology 
( NTST ) major in electronics engineering

▪  

15 years experiences in product manager and programming such as .NET C#, 
J2EE/SE/ME, T-SQL, JavaScript languages, etc.

▪  



Business Developer of Accupass▪  

Digital Business Director of GCA Entertainment▪  

Co-Founder of AsiaBit Blockchain Community▪  

Funder of WebThinking ( MatchCal App, I’mHere App, Expo Scanner )▪  

Marketing Director of Yantouch  ( Reddot design award winner 2010 )▪  

Master graduated from San Diego State University and major in International 
Business Management

▪  

Under graduated from Hawaii Pacific University and major in Advertising▪  

Over the years, he has traveled throughout Europe, Asia, and the United 
States to organize B2B & B2C deals at large international exhibitions including 
CES, China Import and Export Fair, 100% Design London, Maison & Objet 
Paris, SXSW, MIDEM Canas, and few Blockchain events, etc.

▪  

Nick LEE
Co-Founder of EvenToken



Xiaodi Fan

*UDGXDWHG�IURP�7LDQMLQ�8QLYHUVLW\�PDMRU�LQ�(QHUJ\�DQG�3RZHU�(QJLQHHULQJ▪  

Co-Founder and CTO of Huo Dong Xing ၚۖᤈ▪  

18 years experiences in software development , familiar with java, .net , node , 
SQL . Focus on web system architecture and big data analysis.

▪  

&R�)RXQGHU�RI�$FFXSDVV▪  

6RIWZDUH�5'�OHDGHU�RI�)R[FRQQ�7HFKQRORJ\�*URXS▪  

Develop Leader of EvenToken



Xiaoping Zhang

&R�)RXQGHU�DQG�5	'�'LUHFWRU�RI�+XR�'RQJ�;LQJ�ၚۖᤈ▪  

Co-Founder and R&D Director of Accupass▪  

6\VWHP�DQDO\VLV�DUFKLWHFWHU�RI�3LQJ�$Q�,QVXUDQFH���*URXS����GHVLJQ�DQG�
���LPSOHPHQWDWLRQ�RI�SURSHUW\�LQVXUDQFH�UHODWHG�V\VWHPV�LQ������

▪  

6HQLRU�5	'�(QJLQHHU�RI�)R[FRQQ�7HFKQRORJ\�*URXS��'HVLJQ�DQG�
LPSOHPHQWDWLRQ�RI�WKH�EDFN�HQG�DUFKLWHFWXUH�IRU�WKH�EXVLQHVV�SURFHVVHV�
DQG�LQWHOOHFWXDO�SURSHUW\�ULJKW�LQ������

▪  

Develop Director of EvenToken



2SHUDWLRQ�$VVRFLDWH�DW�2PLVH�&R��/WG▪  

Co-founder at BlockRocket Capital▪  

7HFKQLFDO�GLUHFWRU�DW�:R�WLDQ�&RƈHH�,&2▪  

3URGXFW�0DQDJHU�DW�:DJH&DQ�,QF�▪  

Weiting Chen
Product Architect of EvenToken

Front-end development of Huo Dong Xing ၚۖᤈ▪  

Graduated from Guilin university of technology- major in computer science▪  

ၚ㵕ᤈ Front-end development▪  

5 years experiences in Front-end development, familiar with JavaScript, 
jQuery, CSS3, vue, applets, python, SQL committed to Front-end engineer of 
product thinking.

▪  

Front-end Developer of EvenToken

Keay Wang



Ping Chen
Blockchain Architect of EvenToken

Founder and CEO of Pelith▪  

)RXQGHU�RI�&U\SWR&RZ▪  

Member of Taipei Ethereum Meetup▪  

National Taiwan University Information Management▪  

Ethereum Dapp programmer since 2016▪  

Jun-You Liu
Blockchain Developer of EvenToken

Co-founder & Blockchain Researcher in Pelith▪  

(WKHUHXP�GHYHORSHU�	�UHVHDUFKHU▪  

Writer of Taipei Ethereum Meetup▪  

Undergraduate researcher in Speech at National Taiwan University▪  



AdvisorsAdvisors

Taiwan's "Crypto Congressman" 
Legislator / 
Congressman At-Large at Taiwan

Tahan, Lin Jason Hsu
Backer - Founder

Ricky Chen

▪  

Founder and CEO of Asobu AI

Jet Yang
Founder and Editor-in-Chief 
Bitnance & KNOWING Media

Joseph Tang
Founder and CEO of VOCAL 
MIDDLE Communications 
Consultants

Tom Soong

CEO of JOYSO ( Hybrid 
Decentralized Exchange )



JC KO ( Ju-Chun Ko )

MentorsMentors

SelfToken Movie Blockchain - Co-
Founder / Chief Technologist

Scofield Yeh
Founder  of  Block+  with  
products  of  Bytepay,  
0xAcademy,  CustodyBank

Ethan Yu
Founder and CEO of CoinVoice

Lucy Chen
Co-Founder & CMO of BitRabbit

Olivia Cai

Head of regional market in AWS 
Ningxia牧NWCD

Alex Lau ( AvengerMoJo )
Software Technologist



Disclaimer and RiskDisclaimer and Risk

7KH�ƉQDQFLDO�SURMHFWLRQV�DUH�HVWLPDWLRQV��7KHUH�LV�QR�JXDUDQWHH�WKDW�WKH\�ZLOO�
EH�PHW��7KLV�ZKLWHSDSHU�LV�QRW�DQ�RƈHU��EXW�LV�LQIRUPDWLRQDO�LQ�QDWXUH��7KLV�
GRFXPHQW�LV�QRW�IRU�&KLQD�DQG�8�6��UHVLGHQWV�RU�FLWL]HQV��

3XUFKDVH�RI�(67����
7KH�SXUFKDVH�RI�(67��DV�GHVFULEHG�KHUHLQ��HQWDLOV�D�KLJK�GHJUHH�RI�ULVN�DQG�LV�
RQO\�VXLWDEOH�IRU�WKRVH�ZKR�FDQ�DƈRUG�D�WRWDO�ORVV�RI�WKHLU�SXUFKDVH��

1R�ZDUUDQW\���
3XUFKDVHUV�QHHG�WR�XQGHUVWDQG�WKDW�WKHUH�LV�QR�ZDUUDQW\�ZKDWVRHYHU�RQ�(67��
H[SUHVV�RU�LPSOLHG�WR�WKH�H[WHQW�SHUPLWWHG�E\�ODZ��DQG�XQGHUVWDQG�WKDW�
$FFXYDOO\�,QF����(YHQ7RNHQ�SODWIRUP�RU�UHODWHG�SURMHFW�PHPEHUV�ZLOO�QRW�SURYLGH�
DQ\�UHIXQG�RI�WKH�SXUFKDVH�RI�(67�XQGHU�DQ\�FLUFXPVWDQFHV��'LVVROXWLRQ�RI�
(YHQ7RNHQ�WHDP�GXH�WR�D�GLPLQLVKPHQW�LQ�WKH�YDOXH�RI�WRNHQV��,W�LV�SRVVLEOH�
WKDW�WKH�WRNHQ�YDOXH�PD\�GURS�VLJQLƉFDQWO\�LQ�WKH�IXWXUH��ZKLFK�PD\�GHSULYH�WKH�
(67�RI�VXƋFLHQW�UHVRXUFHV�WR�FRQWLQXH�WR�RSHUDWH�

1RQ�UHIXQGDEOH���
$OO�SXUFKDVH�RI�(67�DUH�ƉQDO�DQG�QRQ�UHIXQGDEOH��%\�SDUWLFLSDWLQJ�LQ�WKH�(67�
7RNHQ��6\PERO��(67��6DOH��\RX�DFNQRZOHGJH�WKDW�WKH�(YHQ7RNHQ�V\VWHP�LV�QRW�
UHTXLUHG�WR�SURYLGH�D�UHIXQG�IRU�DQ\�UHDVRQ�DQG�WKDW�\RX�ZLOO�QRW�UHFHLYH�PRQH\�
RU�RWKHU�FRPSHQVDWLRQ�LQ�OLHX�RI�D�UHIXQG�



蹇稠犌ᷚᴾڞع蹇稠犌ᷚᴾڞع

ҁӞ҂犨֜Ո݇犌踞ਁ珶ߝᲀࠓᬲ玱犨֜ᓕᬏ豽ऒጱ犨֜玱။᰸牏玱盳ᣟᩒ౲ᬲ玱ٌ ਙ硰
଱ፊᓕᥝ穩ጱᥢ舰牐 

ҁԫ҂犨֜Ոᬲ玱๜ᦇښӥጱ犨֜ᴯ蝄牏狒ᦤ牏Ԏۓ牏瓼ᕅ౲ٌਙᥢਧ݇犌ၚۖ牧 犥现ኧ
種੕膌ጱ०ᨳ牧޾෫ဩ༄ᔱٌ՞稠౲ᔱ玲ፘىᨻԣEST 牐

ҁӣ҂磪粬ྛቘኧᕪከොݶ఺ݢݸ൉獮ᕣྊ(67�ᲀࠓ物۱ೡଘݣ୏ݎ०ᨳ౲蝐ڊ牧੕膌๚
胼ݻᨻԣᘏԻ՞ᲀࠓᦊᨻጱ(67�牪�വ᬴౲᯿碝ਞ矎ଘݣ୏ݎ牧੕膌๚胼鉏ک犨֜ᶼ๗ጱ᯾
纷Ꮷ牪ଘݣრդᎱݎኞጱ犨֜Კ᧏牏耬ᵅ౲ٌਙᲙ᧏牪�貉ۖݸጱଘݣጱ犨֜硲ᵑ牏ૄმ牪�
ଘݣ౲(67�๚胼鉏ک犨֜粬ਧፓጱ౲犋蝒ݳ犨֜粬ਧአ蝝牪�(67�ᲀࠓ硩獈ጱֵአ牪�๚胼
现෸獊ᶎ಺襷磪ى୏ݎଘݣጱ犨֜מ௳牪犨֜(67�ᲀ݇ࠓ犌ොအ襷牏Ӷ०౲Ꮘ璅犢�甇ጱ
(67�᰸۱ጱᐺᰬ牐

ҁࢥ҂EST ᤩ犨֜硰଱牏ٵ硰଱牏๦ێ๢຅౲獍و๢຅獤遞౲ᥤԅ礓ᐿᨵ૰牏ᦤ ڭ牏珶ӱ
纏ഝ牏ݢ᫨ᦏ纏ഝ牏ಭᩒ౲ٌਙݢ胼ᤩ纔ྊ牏ᓕګ౲ݑ礓犚ဩ஌褖ګ ጱ蹇稠牪 ࣁ犨֜ੂے
ᩒԾغഘӾڊڜ౲蝐ڊEST 牪 犨֜ՈԻฃ౲വၥ EST 牪 ଘݣӤጱ犨֜ଫአ纷ୗ牏ฬ胼ݳ
ጱ犨֜ഖ疏牧ഖىᔰ磪ࢩᔰ牧 犥现犌ᧆᷚᴾࢩӾ಺襷ጱ犨 ֜ᷚᴾښ౲ٌਙ纷ୗ牪 ๜ᦇݶ
०牏ᔱ᩠牏 ᨱ犨牏ధ ᗖ牏౮๜౲ٌਙ犋ڥԏ୽ߥ牐

ҁԲ҂(YHQ7RNHQ�/WG��ಅ൉׀ጱ犨֜ጮጼԡ牏ਥᗑ现ਯփଠޞ෈໩牧ݝአԭփ鉏מ௳ԏአ
蝝牧 ଚ犋຅౮ԣܕಭᩒ踞ਁᩒԾ౲ੂےᨵ૰缛ፘى఺ᥠ牐犨֜遞犲ጱ൉ᦓ౲ୌᦓ贻 ࣁӞӻ
౲獤 ຉ犋຅౮ಭᩒ豙ᒽ牧௳מᦜӥᬰᤈ牧 ಅ磪رဩ஌ىଫአጱፘݢࣁ犨ጱ蹇稠ӥ牧ଚמݢ
౲ٍ֛ୌᦓ牧Խ犋຅౮犨֜ى踞ਁᩒԾጱಭᩒୌᦓ牧۱ೡ ಭᩒ఺ݻ౲硽珥ಭᩒ牧ࢩ種Ԛො
犖犋瞚೅犨֜Ո݇犌EvenToken ӫ礯ಅ蝨౮ፗ 矑౲ᳵ矑ጱᨰԾ౲羊ᐟഖ०牐


